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The needs of the tourist accommodation sector

* Due to COVID-19, approximately 50% of businesses in the tourism industrylhad to suspend investments
in boosting their environmental sustainability and digitization of their establishments. On average, this

tended to be the case with hotel businesses more than non-hotel businesses.

* In May 2021, approximately 57.0% of ltalian businesses applied for financial support. In March 2022,
applications were made by 26.6% of businesses. However, 40.7% stated that they still had not found out

enough about the new “Financial Support Decree” that came into force in January.

* In general, the most widespread verdict about the amount of financial support available was that it was
“paltry”. This was the view of 42% of the companies interviewed, compared to 65% in 2021. However, it

should be noted that in March the number of those saying that they “don’t know” topped 40%.

1The survey involved interviews with 6118 managers of hotel and non-hotel establishments for tourists, all over Italy
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The needs of the tourist accommodation sector

Source: ENIT Research Department - Survey into tourist accommodation trends (6th Wave), March 2022 - ENIT/NOTO SONDAGGI

Aside from economic matters, the main causes of
complaint among tourist businesses are shortcomings in
terms of national and international public promotion for

their local areas and communication by institutions.

The businesses in the field voiced the need for “public”
action. Approximately one third of those interviewed
wanted to see improvements to infrastructure, while a
significant percentage also demanded support for their
local areas in the shape of communication and

promotion initiatives by institutions.
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The needs of the tourist accommodation sector

GOVID-19's impact on investments in sustainability and digitization in tourism
businesses

Did the COVID-19 public health emergency have an impact on the investments that your
establishment made in the following areas?

Total (%)
Sostenibilita ambientale
M Strutture alberghiere M Strutture extra alberghiere
50,6 46,9 80 41,4 476
=S, abbiamo interrotto g __ . - oo —
investimenti
Investimenti interrotti  Investimenti incrementati  Nessun effetto legato alla
pandemia
m Si, abbiamo incrementato gli
investimenti
Digitalizzazione
m No, nessun effetto legato alla B Strutture alberghiere M Strutture extra alberghiere
andemia
P 4.4 417 485 533
.. il 1 .
Sostenibilia ambientale Digitalizzazione Investimenti interrotti Investimenti incrementati Nessun effetto legato alla
pandemia
Source: ENIT Research Department - Survey into tourist accommodation trends (6th Wave), March 2022 - ENIT/NOTO SONDAGGI [N!I ﬁﬁ%ﬁ&
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The needs of the tourist accommodation sector

GOVID-19's impact on investments in sustainability and digitization in tourism

businesses

Requests for financial support

Nell'vltimo anno il Governo ha previsto dei ristori.
La sua struttura ne ha fatto richiesta?

Maggio 2021

M Totale in %

56,6

35,4

8,0

Il 27 gennaio é entrato in vigore il nuovo
“Decreto Ristori”. La sua struttura...

Marzo 2022

M Totale in %

40,7

26,6

Non ne ha fatto richiesta
pur potendola fare

No, non ne ha fatto
richiesta. La categoria
non rientrava

Si ne ha fatto richiesta

Si, ne ha fatto / ne
fara richiesta

No, la nostra
azienda non
rientra

No, gli importi dei Non sa, non siamo
ristori sono minimi ancora informati

Source: ENIT Research Department - Survey into tourist accommodation trends (6th Wave), March 2022 - ENIT/NOTO SONDAGGI
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The needs of the tourist accommodation sector

GOVID-19's impact on investments in sustainability and digitization in tourism

Rating the amount of financial support

How would you describe the amount of financial support provided by the

husinesses
Maggio 2021
N.s./n.r.
24% \
Elevata
1% \
Adeguata

10%

government for your field?

Marzo 2022
Elevata
1% Adeguata
16%
Non sa —~

41%

Irrisoria
42%

Source: ENIT Research Department - Survey into tourist accommodation trends (6th Wave), March 2022 - ENIT/NOTO SONDAGGI
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The needs of the tourist accommodation sector

GOVID-19's impact on investments in sustainability and digitization in tourism

Rating the amount of financial support

How would you describe the amount of financial support provided by the

husinesses
Maggio 2021
N.s./n.r.
24% \
Elevata
1% \
Adeguata

10%

government for your field?

Marzo 2022
Elevata
1% Adeguata
16%
Non sa —~

41%

Irrisoria
42%

Source: ENIT Research Department - Survey into tourist accommodation trends (6th Wave), March 2022 - ENIT/NOTO SONDAGGI
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The needs of the tourist accommodation sector

COVID-19's impact on investments in sustainability and digitization in tourism businesses

How to help members of the industry by promoting the recovery
Aside from economic aid, what does your establishment need most in order to get your business back on its feet?

Migliorare la promozione delle istituzioni del territorio a livello nazionale e internazionale 38,8
Creazione di eventi, iniziative che attraggano turisti sul territorio da parte delle istituzioni 33,1
Miglioramento infrastrutture 32,9

Maggiore comunicazione e promozione della struttura

Migliorare la struttura in termini di sostenibilita ambientale

Migliorare la struttura in termini di digitalizzazione dei processi Sample as a whole in %
Inserimento di nuove figure professionali con nuove competenze
Riduzione delle restrizioni / Abolizione del green pass/Fine dell'emergenza
Re-skilling / Up-skilling dei dipendenti e collaboratori

Sostegni e sgravi fiscali

Multiple-choice question Altro
Non sa 12,4
Source: ENIT Research Department - Survey into tourist accommodation trends (6th Wave), March 2022 - ENIT/NOTO SONDAGGI [N!I QEZEM}XLE
1919 M DELTURISMO
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Analysing the answers: experiences using incentives and other measures

Ha in corso o realizzato di recente progetti di rilancio e
innovazione

\

Se si, tempi di realizzazione previsti

43,3%

45,0%

40,0% 36,7%

35,0%

30,0%

25,0%

20,0%

15,0%

10,0% 6,7% 6,7% 6,7%
‘N
0,0%

Menodi6mesi  12mesi 18mesi 24mesi Oltre 24 mesi

Se si, argomento del progetto piu importante

= Digitalizzazione e adozione
Intelligenza Artificiale

= Sostenibilita ed efficientamento
energetico

= Promozione e
commercializzazione

Riorganizzazione interna

= Ristrutturazione immobili

Source: Studio Giaccardi & Associati - NATIONAL SURVEY OF ACCOMMODATION PROVIDERS AND SERVICES
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Analysing the answers: experiences using incentives

and other measures

Se si, scopo del progetto

Investimenti di business 8,6%

8,6%

Investimenti digitali

Investimenti energetici/soste nibili 21,4%

. . R . 9
Investimenti organizzativi/formazione 14,3%

Investimenti strutturali 7,1%

0,0% 50% 10,0% 150% 20,0% 250% 30,0%

Source: Studio Giaccardi & Associati

Se si, difficolta maggiore per quel progetto

Nessuna (T 26, 7%

Burocrazia _ 16,7%

Tempo — 10,0%

Banche — 10,0%

Rapporti coi clienti A 10,0%
Tecnologia non adeguata — 6,7%
Rapporti coi fornitori — 6,7%
Creazione direti — 6,7%
Competenze interne A 7%

0,0% 5,0% 10,0% 15,0% 20,0%

25,0%

30,0%
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Analysing the answers: experiences using incentives
and other measures

Ha utilizzato una misura/incentivo pubblico per quel progetto

u Si
No

Names of the measures taken

* Como and Lecco Chamber of Commerce call for
digital innovation tenders

* Digitur call for tenders

* South Bonus — Tax credits for hotel renovation

* Eureka — Emilia-Romagna Region

* |FIT — Financial Incentives for Tourism
Businesses

* Industry 4.0 and credit for the South

* Industry 4.0

* 60% Incentive from the Italian Revenue Agency

* ERDF Operational Programme, Action 1.1.5 —
Region of Sicily, Department of Production
Activities

* Simest — CDP Group

Source: Studio Giaccardi & Associati
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Analysing the answers: experiences using incentives

and other measures

Opinione sulla misura/incentivo adottata

= Positiva
= Negativa

Non so

58.3% of those with projects that are currently under way have a positive opinion about the incentive/measure

taken

Source: Studio Giaccardi & Associati

POSITIVE FEEDBACK

* It is an automatic incentive

* Digital and digital promotion investments
are increasingly significant and |
appreciate the support in this respect
because it benefits not only my business
but also the destination

* |t provided significant financial support

* We think we will get the contribution and
it will help

* Support for technological innovation by
the business

* Direct support for business owners
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Analysing the answers: experiences using incentives and other
measures

Quale soggetto I'ha supportata di piu per lI'accesso a quella Opinione sul supporto ricevuto
misura/incentivo

= Professionista specializzato

= Positiva
Associazione/sindacato di Negativa
categoria Non so
Universita
The 12 people who have used/are using measures/incentives for their projects, received support from
*  Professional specialists 66.7%
e Trade unions/associations 25.0%
* Universities 8.3%
66.7% had a positive opinion about the support received.
Source: Studio Giaccardi & Associati [N!J ﬁglElb[l]ZPIlﬁ[E
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